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Executive
Summary

Level 5 restrictions have had
an impact on media
consumption.

TV and VOD consumption are
up year-on-year, reversing
declines seen over the summer
months.

Latest radio listenership
figures give the first insight
into listening patternsin 2020.

Overall there has been a
migration to national and news
channels as audiences seek
information and comment.

COVID-19 conversationis also
dominating social and search
behaviours online.

Live TV viewership for all adults has increased by 6% year-on-
year since Level 5 restrictions were introduced. For adults 15-
34, viewership has increased by 9% year-on-year.

Sport and News dominated the Top 10 programmingin recent
weeks, with the France vs. Ireland rugby match achieving the
highest viewership levels since lockdown.

VOD streaming levels increased again, up 30% compared to
previous weeks. ‘All 4’ reported a record month in October, up
64% year-on-year, due to the popularity of The Great British
Bake Off. The return of sport (rugby in particular) significantly
increased live streaming volumes on Virgin Media Player.

While falling short of analyst estimates, Netflixadded an
additional 2.2m global subscribers in Q3, although this is lower
than the record growth in Q1 and Q2 2020.

Taoiseach Michedl Martin said that media is crucial to Ireland’s
democracy at the inaugural meeting of The Future of Media
Commission, which will advise the Government on how the
future of news outlets can be assured.

Spike in social mentions of “Level 5 restrictions” on 5 October
reached 15k total mentionsin 24 hours.

Sporting fixtures, Level 5 restrictions and the US election
dominated searches on Google in October and early November.

Earlier than usual Christmas shopping searches are a key trend
with retailers; local suppliers have also noticed a surge in
searches.

Latest figures from the JNLR show that time spent listening to

radio has increased to 250 mins on an average weekday, up 5%
on 2019, with overall listenership remaining steady at 81% of

all adults.

The latest data also shows a shift from local stations to the
national broadcasters. This is particularly driven by an increase
in listenership to RTE Radio 1, which increased its market share
by 2% points year-on-year.

The further closure of cinemas has caused most major movie
launches to be put off until the new year. Titles delayed include
James Bond No Time to Die, Ghostbusters Afterlife and
Disney’s Ray and the Last Dragon.

According to Apple, overall traffic across Ireland’s major cities
has declined by >50% since Level 5 restrictions were
introduced, compared to pre-Covid traffic levels.






Television
(all adults)

Adults now watch about 2

hours 44 minutes of live TV
every day.

Year-on-year viewership
has increased by 6% since
Level 5 restrictions were
introduced, reversing a
previous trend of declining
viewership year-on-year.

This is mainly driven by
Increased consumption in
news and current affairs
plus new schedules across
all broadcasters.
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TeIevision Live Minutes Viewed per Day

Adults 15-34
(adults 15-34)

100

Adults 15-34 now watch

/3 minutes of live TV every
day. R
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RTE Nine O'Clock
NEWS

Live viewership of RTE’s
Nine O'Clock News
continues to grow year-on-
year.

Audience levels have
increased by 31% year-on-
year since Level 5
restrictions were
introduced.

This growth is consistent
across the week.

Weekdays and weekends
showed similar viewership
growth year-on-year.
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Top 10 Programmes 22 October-3 November

(All Adult viewership)

Top 10
programmes

) Virgin Media 1 Six Nations France versus Ireland 788,440
since Level 5
2. RTE 1 Six One News 689,020
Sport and News dominate 3. RTE 1 The Late Late Show 637,470
the Toplo programmlng 4, RTE 1 DIY SOS 587,830
charts since Level 5
i nt rOd U Ced c 6. Virgin Media 1 Six Nations Ireland versus Italy 508,203
Both of Ireland’s Six 7. RTE 1 Reeling in the Years 498,060
N atiO NS games appear on 8. RTE 1 Dermot’s Incredible Homes 444,660
J.[he ChartS, relnforODg the 9. RTE 1 Home Rescue 399,010
importance of sport for
b roa d casters. 10. Virgin Media 1 Coronation Street 383,960

Source: Nielsen - All adults. Nielsen/TAM (Average Daily Live + VOSDAL Minutes per week)




TV Brand Count
2019v 2020

The number of brands
advertising on TV declined
dramatically in Q2 due to
the immediate impact of
Covid-19.

In recent months, this has
bounced back with the
brand count now above the
2019 average of 308 each
WEELE

Level 5 restrictions have
had minimal impact on the
number of brands
advertising year-on-year.

Number

Television core

brands on air Number of Brands on air per Week

400

350

300

250

200

150

100

50

Source: Nielsen



Television
streaming

Streaming levels continue
to increase with volumes up
30% compared to the
previous six weeks, with the
RTE Player still the
dominant player.

‘All 4" reported a record
month in October, up 64%
year-on-year, due to the
popularity of The Great
British Bake Off.

The return of sport, in
particular rugby, increased
live streaming volumes on
Virgin Media Player.
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Share of Broadcast VOD
Te|eViSi0n Streams per Week

Streaming (COnt,) % of streams viewed mRTE mVMS m All4

100%

While RTE's share of 90%
streaming remains highest,
there has been a steady

80%

increase on ‘All 4" and Virgin 70%
Media Player. 0%
'All 4’ consistently averages 0%
18% of total streams 40%
viewed.

30%
The week of Ireland vs. Italy 20%

in the Six Nations saw Virgin
Media's share increase to
35%. 0%

08-Mar 08-Apr 08-May 08-Jun 08-Jul 08-Aug 08-Sep

10%

Source: Broadcasters’ data
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Top 10 Streamed Programmes

Top 10 streamed

October 2020
programmes RTE Player All 4 Virgin Media Player
Nine O'Clock News The Great British Bake Off Des

News dominated streamed

programming on the RTE Six One News Malcolmin the Middle
Player after the introduction

Coronation Street

- Home and Away Gogglebox Gogglebox Ireland
of Level 5 restrictions.
EastEnders Made in Chelsea Emmerdale
The popularity of The Great
- ’ : Love/Hate Scrubs Champagne Football
British Bake Off’ was again
noticeable on ‘All 4’, as was The Late Late Show Hollyoaks Lodging With Lucy
the rett)Jm Of Ma|CO|m : the Fair City Married at First Sight Australia 15 Days
Middle'.
Neighbours Married at First Sight UK The Million Pound Cube
Des UER the most V|§Wed Slovakia v Republic of Ireland ER Big Year in Big School
programme on the \/|rg|n
l\/ledia Player in October Normal People Taskmaster The Deceived

Source: Broadcasters’ data (excludes live streaming on Virgin Media Player)
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Netflix adds 2.2m Netflix Growth
subscribersin Q3 Quarterly Paid Subscribers Added Internationally

2020

While falling short of
market estimates, Netflix

15M

grew its global subscriber 10M
base by a further 2.2min
Q3.
5M

Total number of global 2.2M
subscribers is now 195m. om

- E & & E 2 © » ® o o o o o 8 g
Netflix attributed the 8 R/ R & & 8 & 8% 8 &8 88 8 g g ¢
slowing of growth to its & & © & ©®© @8 8 & © @§ B8 & B3 ©°8 8

record growth in the first
half of 2020.

Source: FactSet, Statista
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This follows a number of other updates from Netflix, such as the
"shuffle" button, which allows people to start watching a random film
or TV show, without having to make a decision on what to watch.
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News Media
(print and digital)

Media critical to Ireland’s
democracy, says Taoiseach.

Micheal Martin commented
on the first meeting of the
Future of Media
Commission.

core

“The mediais critical to Ireland’s democracy”, Taoiseach Micheal Martin said, after the inaugural meeting of
The Future of Media Commission set up to advise the Government on how the future of news outlets can be
assured.

The group is due to report to the Taoiseach and Minister for Media, Catherine Martin, in nine months’ time
about how strong independent broadcast, print and digital journalism can be sustainably funded in the
future.

It was set up in response to the growing threat to the survival of outlets and providers because of a shift in
traditional funding and advertising revenue models.

Mr. Martin said the Commission would examine how the media can survive “in a way that supports informed
public discourse and provides platforms for our language, culture, creative arts and sport.”

‘A sustainable, independent and objective media
landscape plays a critical role in the functioning
of democracy and it is important for us to
examine how it can be funded into the future,”

Michedl Martin

Source: The Irish Times.



News Media
(print and digital)

For the first time, The New
York Times' digital
subscriptions generated
more revenue than its print
ones.

In 2011, The New York
Times Company bet on
digital readers as the
future engine of its
business when it started
charging for online content
— and it has largely been a
successful gamble.

core

The New York Times announced that in Q3 2020, for the first time ever, digital subscriber revenue was
greater than the revenue from the print newspaper subscriptions.

The New York Times began charging for online content in 2011, a modest revenue source at the time;
however, since then, advertising revenue has continued to decline.

Meanwhile, the digital subscriptions for the New York Times, both for their flagship news brand, as well as for
crossword puzzles and other “a la carte” offers for paid content, are growing.

“‘Our strategy of making journalism worth paying for
continues to prove itself out,”

“Digital subscriptions would not only be the central driver
of the publisher’s growth, but eventually become its
biggest business”.

Meredith Kopit Levien (pictured), who took over
as chief executive in September 2020

Source: The New York Times.
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N ews M ed |a Independent News & Media (INM) will no longer invest in Herald.ie and plans to merge production of the

(print and digital)

print edition of The Herald with that of other group titles by the end of the year.

The news publisher, owned by Belgian newspaper group Mediahuis, will retain the printed version of The
Herald “but we no longer want to commit significant separate resources to this task”, it said.

INM signals end to
‘separate resources’ for
Herald.

The production of the Dublin-focused newspaper will be integrated with an “enlarged” INM production unit
by the end of November or early December 2020.

Print edition to continue

and will allow INM to “We are undertaking some internal reorganisation
concentrate on other which will mean that the production of The Herald

. | will be further integrated into the INM newsroom.
SLETESICIS0Hb: We are committed to the future of The Herald,
which remains Dublin’s best paper,”

INM subscriber growth eter Vo N )

. th eter Vandermeersch (pictured).
g)crggtejfstf\esyoff;\?ee r:TBKO)re Publisher, Independent News & Media.
than 27,000 digital
subscribers for the
Independent.ie site.

Source: The Irish Times.
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Social mentions
of Covid-19

Daily social mentions of
COVID 19 has shown a
recent lift in activity. This is
a reflection of the
Government’s
announcement to
introduce Level 5 lockdown
restrictions.

5 October showed a
significant spike in digital
mentions in tandem with
Level 5 measures across
the country.

Social Media Conversation Volumes
1 - 8 October 2020

core

Mention Volume

15k

10k /\

5k

Mentions by Day

5 October
Irish Government
announcement of Level 5
Lockdown

1 Oct 2 Oct 3 Oct 4 Oct 5 Oct 6 Oct 7 Oct 8 Oct

® Coronavirus Ireland

Mention Volume

Conversation trends over time

o 19 March=31 October2620 Mentions over time

40k

20k /\/\/

24 Feb 9 Mar

23 Mar 6 Apr 20 Apr 4 May 18 May 1Jun 15 Jun 29 Jun 13 Jul 27 Jul 7 Sep 21 Sep 5 Oct 19 Oct 2 Nov

10 Aug

24 Aug

® Coronavirus Ireland

Source: BrandWatch (mentions)



Level 5

Mentions of “Level 5
restrictions” have
unsurprisingly seen a spike
In total mentions. This
spike commenced on 5
October reaching 15k
total mentions in 24 hours.

The phrase “Lockdown”
has also seen a strong lift
In mentions coinciding
with Level 5 mentions.

Social Media Conversation Volumes

1 -8 October 2020

core

Mention Volume

15k

10k

5k

1 Oct 2 Oct

4 Oct

® Level5 @ Lockdown

50ct

6 Oct

5 October
Irish government announcement of
Level 5 Lockdown

7 Oct

8 Oct

Source: Brandwatch, RTE News, Twitter




Daily Social KPIs core

Social advertising

e CPC e CPM e CTR

performance
October 2020 saw €3.00
;ontmued growthin 350
investment as we approach
the end of the year. 200

€1.50
This increase has resulted in
arise ininflation over the L0
past 3 months compared €0.50
with Q1 of 2020.

€0.00

. N A O > g Q L) N 4\ > D D Q ) N A

Cost per thousand (CPM) is A A A A S A A S A M

% % % {V % % % % % % % % % % % %
up almost 20% and cost per U S A S, S S A L O I A . S
click (CPC) is up 5%.

Mar Apr May Jun Jul Aug Sep Oct Nov

Source: Facebook API. CPM = Cost per thousand. CTR = Click through rate. CPC = Cost per click.




Q3 earnings
highlights

For Facebook, Google and
Amazon, ad revenue
growth rates beat all
expectations for Q3 2020.

The growth is attributed
to heavy direct response
e-commerce activity as
the pandemic continues to
push more businesses
online.

core

Facebook Ad revenues up 22%

year-on-year

Minimal impact from the July
boycott and the continuing
pandemic.

Facebook attributes this
growth largely to increased
activity from SMEs that "lend
themselves” to online
commerce.

Google saw similar growth,
driven primarily by direct
response advertisers.

YouTube DR drove largest
growth plus anincrease in
brand activity.

Global ad spend up as follows:

*  6.5% year-on-year for
search

o 32.4% year-on-year for
YouTube

Amazon reported a 37.4%
increase in advertising
revenues year-on-year.

This is in addition to continued
growth in e-commerce sales.




Other Q3 social
highlights

Snap, Pinterest and TikTok
are ramping up for the
remainder of the year with
new product/platform
developments aimed at

driving growth.

Key trends across all
platforms are in music,
gaming, ecommerce and
Vile[Sle}

core

(4 shopify ¢

Trends are music, games, ecommerce and video.

Snap

* Adrevenue up 52% year-on-year.

* SoundCloud rolled out integration with Snapchat.

* You can now share your own tracks on Snapchat with the app’s SoundCloud integration.
* The platformis on its way to being a music-sharing service.

Pinterest

* Adrevenue up 58% year-on-year.

* The platform saw a 37% increase in monthly active users since 2019, with strong growth
among young users.

TikTok

* Adrevenue up 42% year-on-year.

* Making moves in social commerce with Shopify integration.
* Partnered with Shopify to allow users to shop as they scroll.
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Top Searches in Ireland
12 October- 8 November 2020

Search Volumes

Top searches per
day 500,000

“Joe Biden” and “US
Election” before the results
were announced.

Tottenham vs West Ham I
Arsenal vs Leicester City Il
Man United vs RB Leipzig N

450,000
. 400,000
Searches for sporting
. . . 350,000
fixtures dominated in
300,000
October, as well as some
250,000
searches for Level 5
. . 200,000
restrictions as the second AN
lockdown was announced.
100,000
50,000
November was all about . I I I - I I l - I I l l B I I . m
the US elections with a § 9 £ £ 3 % 22 3 £ 3 T E T § ¢ FT £ 5 5 % 8 8
o = 2 %8 8 8 5 g g 5 = 3 £ 3 g s 8 & 3 &5 3§ 8 9% 3
huge spike in searches for S E £ 3 2 2 3 £ ¥ ¥ 3 8 5 2 5 g5 & 3 ©° B %
E T ¢ £ 2 6 ¢ o ©- 2= > ¢ T 2 Z £ - 89 s 2 °
8 s B - g 2 z & £ 0 = s 2 B Z 3
° = b3

Liverpool vs Sheffield United NN

12tH3th  14th 15th 16th 17th 18th 19th 20th 21st 22nd 23rd 24th 25th 26th 27th 28th 29th 30th 1st 2nd 3rd 4th 5th 6th  7th 8th
Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Oct Nov Nov Nov Nov Nov Nov Nov Nov

Source: Google, Core
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Commerce

and ecommerce © Chrisimas Presents + Compare
searches

Ireland = 7M1/19-11/11/20 - All categories ™ Web Search =

Christmas started earlier
J[h|S yeal’ V\/|th a I’iSG iﬂ Interest aver time
. 2019 2020

Christmas present-related
searches. 4 4

The early rise coincides
with Ireland’s retailers
closing for a second time —
and concerns about e~ m/\__,_/
Christmas shopping with s e Apr 26,2020 Sep 20, 202
lockdown announced until
2 December 2020.

Source: Google, Core
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Commerce

and ecommerce ® shoploca + Compare
searches

Search term

Ireland = 1/1/20-11/11/20 - All categories ™ Web Search =

Supporting local Irish
businesses and shopping Interest over time oL
locally is a trend seen
recently in search traffic
and on social media.

Source: Google, Core



to radio has increased to 250 mins on an average weekday,

4+5% year-on-year.

\Overall, radio’s reach remained steady with 81% of all adults
listening each day.

Data showed a slight migration from local to national news
stations driven by the Covid lockdown desire for news
content




Audio - latest
JNLR results

Latest JNLR figures show
that radio’s reach has
remained unchanged year-
on-year with 81% of adults
listening each day.

Overall, there has been a
migration of audience from
local to national, news-
based stations, which saw
listenership grow by 2%
year-on-year.

81%

of all adults listened to

iradio station

yesterday.

No change year-on-year

Source: JNLR

45%

of all adults listened to any

national radio station

yesterday.

Up 2% year-on-year

core

55%

of all adults listened to any

Down 1% year-on-year



Audio - latest
JNLR results

The latest figures show that
time spent listening to radio
has increased to 250 mins

on an average weekday - an

Increase of 6% year-on-year.

Morning Ireland remains
lreland’s most popular radio
show with significant
growth year-on-year
reflecting a general
migration toward news
content during Covid
lockdown. RTE Radio 1 saw
anincreaseon 5 PPin
Dublin.

oW e

AUDIENCES

(PP — Refers to the percentage point shift year on year.)

® o ®’ ® [ Y
"™t " ¥ il
All Adults 15-24 25-44 45+ Housekeepers
RTE RADIO | ofoﬁﬁyﬁ« RTERADIO1 RTE RADIC |
newstalk OSPIN1038 RTE RADIO newstalk @ﬁhgﬁn
DAY DAt Y b
Nw  newstalk RTE lyricm newstalk
@  OSPINGE  OSPIN1038 cosgc ()

81% listen 69% listen 79% listen 87% listen 82% listen
Mon - Fri Mon - Fri Mon - Fri Mon - Fri Mon - Fri

Above figures are listened yesterday, weekdays.

Average weekday minutes listened (all radio) (full year)

2503

2381

+6%

YoY

Oct 2018-5ept 2019 Oct 2019-5ept 2020

Source: JNLR (PP= percentage points)
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STATION SHARE

Market share of radio audience 7am-7pm
(PP - Refers to the percentage point shift year on year.)

NATIONAL

RTE RADIO | Station Share Up / Down PP

RTE Radio 1 24% Up 2pp
Other - .
Regional/Local RTE 2FM 6% No Change
530/ RTE lyric FM 2% MNo Change
0 Today FM 8% No Change
MNewstalk 7% No Change

Other Regional/Local  53% Down 2pp

49 1,0QQ

404000 382000 381000 376,000



Audio -top
podcasts in
IGIER

The Top Ten podcasts in
Ireland continue to be a
mix of different content
genres from international
and local podcasters.

The Tommy and Hector Podcast with Laurita
Blewit keeps its position at the top of the Irish
podcast charts.

The Laughs of Your Life with Doireann
Garrihy is another podcast proving extremely
popular with Irish podcast listeners.

Having stood in for Ryan Tubridy recently,
Callan's Kicks rose10 places to 4th position.

With all eyes (and ears) on the US Presidential
Election, The Daily from The New York Times
Kept Irish audiences well-informed.

The 2 Johnnies Podcast, The Stand with
Eamon Dunphy, and The David McWilliams
Podcast all maintained their positionin the
Top Ten.

Source: Apple, Apple Podcast charts (09-Nov)
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Top Podcasts in Ireland

1. 7]
2. [»]

3. A2
4. A10
5.V2

6. [7]

7.V1

8. 5]

9. A3

10. [»]

The Tommy and Hector Podcast
The Laughs of Your Life
The Daily
Callan's Kicks
The 2 Johnnies Podcast
The Stand with Eamon Dunphy
Dr. Death Season 2
The Joe Rogan Experience
The David McWilliams Podcast

The Blindboy Podcast
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-Cinema & OOH

v
Cinemas are currently closed under Level 5 l‘x
restrictions. This has caused many movie releases
to be moved to the New Year, including James
Bond No Time to Die, Ghostbusters Afterlife,
Disney’s Raya and the Last Dragon.

L

Nationwide, road traffic levels have declined by
>50% across all major cities, since Level 5
restrictions were introduced.



Cinema
Cinemas are closed due to 2021 FILM SLATE
L evel 5 restrictions.

- GHASTBUSTERS i {
There is a full schedule of W &> ) e G
new releases planned for 1o - avewiccacy HITMANS

: : : <o WEES 5 U~ ¢ ‘
the new vear, including B | |
., 2/4 7/4 28/5 11/6 2/7 21/6 20/8 1/10 19/11 12/10

James Bond NO Tlme TO ((JAN MAR APR MAY JUN JULY AUG SEPT OCT NOV DEC))
Die, Ghogtbugterg 15/1 26/2 12;/3 19/3 23/4 21'|/5 25;/6 o/7 6/;8 17/9 15{10 5/10

o . ) | o0 I
Afterlife, and Disney’s TRAVA VENOM mE ‘ HALGDIEEN
Raya and the Last Dragon. JAMIE — MAN FROM TORONTO

% LEGEND OF THE TEN RINGS

These releases are subject
to change based on Covid
restrictions locally and
globally. DATES SUBJECT 10 CHANGE
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shows that since Level 5

levels have decreased by
>50% compared to pre-

Covid levels.
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About Core

We are Ireland’s largest marketing communications
company, collaborating across nine practices, providing
services in sponsorship, strategy, research, investment,
media, creative, learning, data and recruitment.

For more information

onecore.ie
+3531 649 6316



